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Marketing Commentary  
Gathering consumer information by significant businesses and internet firms helps in bringing better products. The data collected by these firms help understand the preferences, product reviews, and demographics of consumers, such as age and gender. Such information helps these corporations improve the quality of products and bring products that have a higher demand. Consumer data also bring better products as customer satisfaction can be examined using the information. For cases where customer satisfaction is discouraging, a firm can design a new product that meets customers' needs. Consumer data also help firms realize customers' preferences, and such information is vital in guiding the promotion. Demographic data also help business identify their customers and, as such, reduce their promotions and advertisements. Consumer data gathered helped serve society well since significant corporation’s spot business opportunities based on their targeted customers. It, therefore, becomes more accessible for firms to meet the demands of customers since they can speculate the number of customers in a specific area.
Marketing encourages materialism as most advertisements tend to make customers develop the need for products. Advertisements provide product information and make customers feel they need those products even if it was the first time to encounter the product. Marketing also creates a fantasy for consumers by showing them how specific products will transform their life. Consumers then develop the urge to acquire those products for enjoyment. The quality of life can be examined using three aspects; mental, social, and physical comfort. Products improve the quality of life as they bring about satisfaction, cause psychological effects such as happiness. Values are opinions that shape the behavior of a customer. Marketing should reflect individual values as customers have different values and beliefs. When marketing recognizes personal values, consumers become loyal and committed to a specific product. Through unique values, a business understands customers' tastes and preferences and thus be consistent in their product development.
